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Paperback was conceived as a "Rough-and-Tumble"
text face for setting ordinary text sizes (8pt, 9pt, and
10pt) from one master font. I call this the 9pt master.
It represents the core of the text series.

There are two other text masters: the 6pt master for sizes 5pt
through 7pt, and the 12pt master for sizes 11pt through 13pt. Both
were created to support the main idea of carefully breaking the
text range into brackets.

The trio of display masters covers a wider scope than the text mas-
ters, as they are intended for a greater range of uses. The display
fonts appear more refined, in terms of edge definition. However, in
both the text range and the display range, distinct family traits are
present in the construction of the letterforms.

The romans have a rationalist axis; the italics a humanist axis.
Individual letterforms were constructed according to my own
design philosophy & aesthetic sensibility, deliberately avoiding
major historical influences. Glyph construction is idiosyncratic, as
is my custom when I create letterforms in the digital realm.

Paperback text was designed and proofed over a period of four
years to withstand the vagaries of high-speed printing on low-
grade paper, two hallmarks for the "paperback novel" medium.

The standard format for a pocket-size paperback was taken into
consideration. It's a small page with justified text, modest margins,
significant ink absorption, but usually poor quality ink. Tests were
conducted on newsprint and other uncoated paper, both via web
offset and photopolymer (letterpress). The faces are resilient in any
printing environment, even in newspapers.
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2 House Industries

PAPERBACK

Youthful - Ages 20 to 40

Modernity - Push the boundaries but don't alienate the viewer.
Think of programes ranging from 'Big Brother' to 'Dispatches or
Channel 4 News'

Hard & Soft - Square forms with a humanist soft twist.

Logo Considerations - Get some of the personality into the font.
Headline Font - Noticeable, Quirks and a heavy weight.

Text Font - Company wide, internal use, clarity to the design.
Objective - We want a font that will only be seen on Channel 4. The
new font needs to be absolutely clear and legible, but should have
some very distinctive element/s, a 'killer quirk'. Whilst remaining
versatile, the new font should work a little harder at being provoca-
tive, 'edgy' and new.
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